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Communication in Health Contexts 
COMM F462 - FE1 

Spring 2017 
3 credits 

 
 
Location/Time:   GRUE 402, 5:30 pm - 8:30 pm  
Day:     Tuesdays 
Instructor:    Amy May, Ph.D.  
Email:    amay11@alaska.edu 
Phone:   907-474-6591 
Office Location:  503 GRUE 
Office Hours:   Before/after class, by appointment  
 
 

Course Overview  
 
The CDC (2011) defines health communication as “the study and use of communication 
strategies to inform and influence individual decisions that enhance health" (para. 10).  This 
course offers an introduction to health communication and the complexities surrounding these 
“communication strategies,” including the influence of media, religion, culture, technology, 
gender, politics, etc.  
 
Course Objectives 
 

• Define health communication, its history and relevance   
• Understand how gender, sexuality, cultural, religion, and other factors influence health 

communication 
• Analyze real world health issues and apply classroom concepts 
• Design a health campaign to address a health issue impacting Alaska or UAF 

 
CDC.  (2011, May 10).  What is health communication?  Retrieved from  

 http://www.cdc.gov/healthcommunication/healthbasics/whatishc.html 
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Required Texts* 

 
CDC. (2011, October 14).  Health people 2020.  Retrieved from  

 http://www.cdc.gov/nchs/healthy_people/hp2020.htm 

CDC. (2015, July 9).  Gateway to health communication & social marketing practice.  Retrieved  

 from http://www.cdc.gov/healthcommunication/ 

DuPré, A. (2013). Communicating about health: Current issues and perspectives. New York,  

 NY:  Oxford University Press.   

National Cancer Institute. (n.d.).  Making health communication programs work: A planner’s  

guide.  Retrieved from http://www.cancer.gov/publications/health-communication/pink-

book.pdf 

National Cancer Institute. (n.d.).  Theory at a glance:  A guide for health promotion practice.   

Retrieved from http://sbccimplementationkits.org/demandrmnch/ikitresources/theory-at-

a-glance-a-guide-for-health-promotion-practice-second-edition/ 

University of Alaska-Fairbanks. (2015, October 16).  UAF facts and figures.  Retrieved from  

 http://www.uaf.edu/facts/ 

University of Alaska-Fairbanks. (2015, October 2).  Institutional review board.  Retrieved from  

 http://www.uaf.edu/irb/ 

*Book chapters and journal articles will supplement the textbook. 

 

Classroom Policies 
 
Attendance  
 

• This is a communication class.  You are expected to fully participate the classroom 
discussion and group activities.  You have to be more than just a “butt in the seat” to be 
counted as “present.” 
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• Please notify me before class if you need to leave early for any reason.  If you miss more 
than 5 minutes of class, you are absent for the day.   

• Points will be subtracted from your attendance grade for issues such as personal insults, 
rudeness or undue aggressiveness to group members, or other attitudinal concerns.  

• Remember to turn off your cell phones before entering the classroom. I will count you 
physically absent for the day if you nonverbally communicate to me through the use 
of your cell phone (texting) or your computer that you are mentally absent.  

• It is rare that I excuse an absence.  Unless it is a university-sanctioned event, we are 
expected to be in class.  I will consider “excusing” an absence on a case-by-case basis; 
however, verifiable documentation must be provided for consideration.   

• There are no makeups for in-class activities or exams or presentations.   
 
Grade Review Procedure  
 

• Feel free to meet with me during office hours if you have questions about an assignment 
or a grade. I am happy to discuss your questions or concerns in person (discussion will be 
documented via email).  To initiate the process, you will need to reach out via email or 
in person within 5 days of receiving feedback.   After 5 days, no adjustments will be 
made.  

 
Assignment Submissions  
 

• You must type and double space your assignments, number each page, set the margins to 
one inch, and use Times New Roman 12 point font. Remember to proofread your 
assignment before submitting it!  

• All assignments must be submitted as a Word doc.  I HATE Google docs.  I hate PDFs.  I 
will return all submissions submitted using Google docs or PDF.   

• All assignment will be submitted via Blackboard.  Let’s save paper.   
• If you are not familiar with APA, here are some links to help you get started: 

o http://www.uaf.edu/english/writing-center/apa-matters/ 
o http://www.apastyle.org/apa-style-help.aspx 
o http://writing.wisc.edu/Handbook/DocAPA.html 
o https://owl.english.purdue.edu/owl/resource/560/01/ 

• The Writing Center is also an excellent resource to ensure the overall quality of your 
writing.  The Writing Center is located in GRUE 801.  Visit their website for hours and 
additional information: http://www.uaf.edu/english/writing-center/ 

• You will be required to submit assignments throughout the term.  I do allow late 
submissions within four days of the original due date.  I highly encourage you to submit 
on time, however.  A late submission on your end does not equal a grading 
emergency on mine.  All late submissions are subject to a 10% per day penalty.  After 
four days, a zero will be finalized in the grade book.   

• NOTE:  All assignments are due prior to midnight on the assigned day.   
 
Academic Integrity  
 

• Forms of dishonesty in this course include, but are not limited to: (1) cheating or helping 
someone else cheat on an assignment or exam; (2) delivering part or all of a presentation 
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or speech/written assignment that you did not author; (3) plagiarizing part or all of 
someone else’s written or oral work; (4) failing to cite your sources properly; and (5) 
falsifying information about any topic, such as why you were absent. 

• All instances will be reported to the Dean of Students. 
• Please see in the student code of conduct: http://www.uaf.edu/deanofstudents/academic-

integrity/ 
• The complete student code of conduct can be found here: 

https://www.alaska.edu/bor/policy/09-02.pdf 
 
Office Of Diversity & Equal Opportunity 
 
University of Alaska Board of Regents (BOR) have clearly stated in BOR Policy that 
discrimination, harassment and violence will not be tolerated on any campus of the University of 
Alaska.  If you believe you are experiencing discrimination or any form of harassment including 
sexual harassment/misconduct/assault, you are encouraged to report that behavior.  If you 
disclose sexual harassment or sexual violence to a faculty member or any university employee, 
they must notify the UAF Title IX Coordinator about the basic facts of the incident.  Your 
choices for disclosure include: 
 
1) You may confidentially disclose and access confidential counseling by contacting the UAF 
Health & Counseling Center at 474-7043; 
 
2) You may access support and file a Title IX report by contacting the UAF Title IX Coordinator 
at 474-6600; 
 
3) You may file a criminal complaint by contacting the University Police Department at 474-
7721.   
More information here: https://uaf.edu/oeo/ 
 
Students with Disabilities  
 
The UAF Office of Disability Services is ready to assist eligible students in determining and 
implementing appropriate academic recommendations. If you have a disability, please visit 
http://www.uaf.edu/disability/ to learn how to request accommodations.  You must provide 
documentation from the Office of Disability Services to receive accommodations.  
Accommodations take effect once documentation is received; there is no “back dating.”  It is 
your responsibility to work with the Office of Disability Services to make the appropriate 
arrangements.   
 
Classroom Climate 
 
In this course, we may touch on culture, gender, sexuality, and other value-based topics. Please 
be prepared to discuss these subjects in a manner that does not discourage or devalue your 
classmates. 
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Grading  
 
 
Final Grades are determined using the following scale: 
 
Percentage  Letter Grade 
97-100 A+ 
93-96 A 
90-92 A- 
87-89 B+ 
83-86 B 
80-82 B- 
77-79 C+ 
73-76 C 
70-72 C- 
67-69 D+ 
63-66 D 
60-62 D- 
0-59 F 
 

Assignments 
 

1.  UAF IRB (50 points) 
 
NOTE:  This has the potential to be confusing and frustrating because you will be using multiple 
websites.  You will need to read the information below before you start clicking.   Nice and easy 
my students… 
 
Step 1/Website 1 
 
1. Click on this link: www.citiprogram.org  
2.  Follow the instructions and register.  Ok…then what?   
3.  When you are on the CITI homepage, there will be box towards the middle lower section of 
the page labeled "My Learner Tools for University of Alaska Fairbanks.”   Click on it.   
4.  Select "Add a Course or Update Learner Groups.   You should complete the modules under 
Question 1 called “Social Behavioral Research - Human Subjects.” 
NOTE:  Select Basic if you have never done IRB training.  Select Refresher if you have done 
training in the past at an institution linked to CITI.  
5.  You can say "not at this time" for the other questions (assuming they are not relevant-ask me 
when in doubt). 
  
Now what?   
 
Step 2/Website 2 
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UAF uses IRBNet.org as a document manager.  You will also need to register here: 
www.irbnet.org 
 
NOTE:  This is a different website than CITI.  This site contains complete IRB instructions.  
This is the site used by the IRB committee to communicate with you and store all of the official 
IRB documents.   
 
2.  CVS Case Study:  The Decision to Stop Selling Tobacco Products (150 points) 
 
I have managed a land an interview with the V.P. of CVS to discuss their decision to stop selling 
tobacco products.   We will be researching tobacco use as a public health issue and coming up 
with original research questions for the interview.  You will be writing up your findings and 
presenting them to your peers.   
 

 
 
3.  Design a Health Campaign/Research Project (250 points) 
 
You have two options: 
 
1.  Design a health campaign  
2.  Research project  
 
Complete details will be reviewed in class.   
 
4.  Presentation of Health Campaign/Research Project (150 points) 
 
Health Campaign Presentation 
 
Create a 20-25 minute presentation containing the following information: 
 

• An introduction to the health issue  
• Examples of previous campaigns targeting issue (issues/challenges) 
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• Target audience  
• Intervention Strategy 
• Interventions (specific material designed for the campaign)  
• How to measure success  
• Reflections of the experience 

 
Research Presentation 
 
Create a 20-25 minute presentation containing the following information: 
 

• An introduction to the relevant literature 
• Your theoretical construct 
• Research question/hypothesis 
• Recruitment of participants 
• Data collect method 
• Findings 
• Limitations 
• Future Research 
• Reflections of the research experience 

 
5.  Discussion leader (100 points) 
 
Each week we will discuss a topic related to health communication.   Discussion leaders will be 
assigned on a weekly basis and will be responsible for introducing a topic and leading the 
discussion.   
 
6.  Attendance/Participation (100 points) 
 
You need to come to class and participate fully in the discussion.  Each absence is -15 from your 
attendance/participation score.   
 
NOTE:  If you come to class and don’t speak, you are absent.  
 
7.  Final Exam (200 points) 
 
Format is TBD.   
 
 

Assignment Possible Points Points Earned  
IRB Training/Education  50  
CVS Interview Project  150  
Health Campaign/Research 
Project  250  

Presentation of Health 
Campaign/Research Project  150  

Discussion leader  100  
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Attendance/Participation  100  
Final Exam  200  
 
 

Course Schedule & Due Dates 
Schedule/Due Dates are subject to change 

     
 

Class Meeting Day Planned Activities and Due Dates 
Tuesday, January 17th Defining health communication, major health 

concerns impacting the U.S & major health 
concerns impacting Alaska/UAF  
 

Tuesday, January 24th History of health communication  
 
DuPré Chapters 1-2 
 

Tuesday, January 31st 
 

Provider-Patient Communication 
 
DuPré Chapter 3-5 
 
Designing and conducting research in health 
communication 
 
Choice Due:  Research Project or Health 
Campaign.  Upload to Blackboard. 
 
In-class discussion  
 
 

Tuesday, February 7th 
 

Cultural Concepts of Health and Illness 
 
DuPré Chapter 6-7 
 
IRB DUE (all training and registration must 
be completed).  Submit screen shot to 
Blackboard.   
 
In-class discussion  
 
 

Tuesday, February 14th 
 

Social Support, Family Caregiving, and End of 
Life  
 
DuPré Chapter 8 
 
In-class discussion  
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Tuesday, February 21st 
 

Case study* 
Sexual health, GLBTQ, and transgender 
 
*Readings to be assigned 
 
In-class discussion X1  
In-class discussion X2 
 
Prep for Interview with CVS 
Interview Questions Due  
 
 

Tuesday, March 7th 
 
 

Case study* 
Stigmatized conditions 
 
*Readings to be assigned 
 
In-class discussion  
 

 
Tuesday, March 14th 

Spring Break NO CLASS 
Tuesday, March 21st 
 
 

Case study* 
Cancer  
 
*Readings to be assigned 
 
In-class discussion X 1 
 
In-class discussion X 2 
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Paper due CVS Interview Project  
 

Tuesday, April 4th 
 
 

Planning Health Promotion Campaigns  
 
DuPré Chapter 13 
National Cancer Institute  
CDC 
 
 

Tuesday, April 11th 
  

Designing and Implementing Health 
Campaigns 
 
DuPré Chapter 14  
National Cancer Institute  
CDC 
 
In-class discussion  
 

Tuesday, April 18th 
 

Case Study* 
Health campaigns 
 
*Readings to be assigned  
 
In-class discussion  
 
Health Campaigns/Research Project Due  
 

Tuesday, April 25th 
  

Class Presentations of Research 
Project/Health Campaigns  
Open House  
LAST DAY OF CLASS 
 
 

Tuesday, May 2nd 
5:30-7:30 FINAL EXAM 

 

Disclaimer:  This syllabus is a living document and subject to change/revision.  All 
changes/revisions will be uploaded to blackboard.  It is your responsibility to ask questions 
and seek clarification.   
 

 

 

   


